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DO YOUR OWN
LAUNDRY!!

LIFT GETS DIRTY !
WE'LL SELL OUR SHORTS TO RICK PALIDWOR

AND FIND OUT THE DIRT ON SUNDANCE, THE BERLINALE,
AND WHAT'S COMING UP AT IMAGES AND INSIDE OUT.
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Your friends and family can't understand

why it's taken you three years (or four, or

five...) to finish a 10-minute short. Come to
think of it, neither can you — except that
you had to fit in somewhere between earning
a living, doing laundry, sleeping, making din-
ner, writing grant proposals, and a thousand
other things. But you've finally finished your
film, you're flat broke, and you're so tired of
working on and thinking about this film that
you just want to put it on the shelf and move
on. Sound familiar? Well, if you thought all
your work was done when you got your final
print, I hate to burst your bubble — but
there’s lots more yet to be done.

If you want anyone to actually see the
fruits of your labour, and possibly make back
a portion of the thousands you've spent,
you'd be well advised to start thinking about
marketing your film. To help you towards
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that end, Rick Palidwor has updated his
*Selling Your Shorts” article from a few
years back with current national and interna-
tional broadcasters, contact names and num-
bers and useful tips. An indispensable guide
to starting your quest for broadcast license
gold.

And then thera's the whole festival cir-
cuit, probably the first place you'll want to
start. In our continuing series on film festi-
vals worldwide, "The Independent Warld,”
Paul Lee writes about launching his [atest
film at the Berlin Film Festival, and Jorge

Manzano reports on his trip to the Sundance
Film Festival, We ran out of room in this
issue, but watch for more info on festivals,
screening your film and distribution in later
issues.

Meanwhile, super 8 fever is brewing at
LIFT with a new super 8 camera, a sure-to-
be-amazing spring workshop with super 8
gury John Porter, and the wpcoming Splice
This! festival. Mot to mention a whole issue
of t1e Newsletter devoted to Bmm filmmak-
ing for May/June. Hmmm, spring fever,
super & fever..maybe they're connected...

o —————— e

Unfortunately I missed our February
Board meeting, so I was slightly behind
on some of the current situations at the

March meeting. The one issue that [ was-

n't behind on is our growing web site —
this is a source of major discussion at

newsletter meetings. The idea of placing
more information on the LIFT web site is

always a hot topic. Deanna submitted her

plans to transfer our present crew list
over to the web site; this information
would be accessible not only to members
but to non-members as well. The whole

idea is to help out members who are look-

ing for work, and provide a service that
would make LIFT more attractive to the
film community, The development of the
project and what exactly it entails is an
angoing process, but Lisa did point oul

on the internet,
Lisa pointed out in her equipment
report that although such technophobes

that there are plans to weed out members
who don’t want their names and numbers

would cringe at the thought of their iden-
tities floating around cyberspace, they
might become ecstatic at the recent news
that Roberto had found a super & camera,
After outlining our new Canon super 8
camera, Lisa also put forth the concept of
providing cheaper take homa Lémm and
super 8 editing kits for filmmakers who
want to get back to the basics. To finish
off the equipment report, Lisa explained
the need for a patch bay in the Media 100
room; hooking up the various formats is
causing problems. Some discussion
arose surrounding the bookings sheets to
the Media 100 suite; Lisa and Roberto
had to redesign the booking schedule
because it was being swamped with
eager film makers, The board had a
slight concern with the possibility of the
Media 100 being monopolized by a single
project, and therefore a control on how
much time could be consecutively booked
was discussed. A decision will be left for
the next meeting.

Deborah briefly outlined the comple-
tion of the grants and the finalization of
the fiscal year. One of the first projects
she's interested in spending money on is
the darkroom that's being set up next
door to LIFT. She is presently negotiat-
ing with tha building owners to get venti-
latien and good plumbing put in.
Detorah will also be heading off to the
IFVA conference, and the board was
wondering if it would be helpful to send
one of the board members along for the
experience. Having a LIFT member to
accompany her at a conference of
Caradian film co-ops made sense {0
Deborah, but the board tabled the deci-
sion of who goes to the Board retreat.
We're all meeting for a pot luck on
March 8th — the last one standing at
the retreat will certainly possess the
ability to party with the rest of Canada’s
film co-nps.

L —————————E S

On the Cover:
slills from The Light Fantastic dir. Sue Georgiou
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@ upcoming festival deadlines: E@UISHRGISEICESNASS
FESTIVAL /LOCATION /DATE: DEADLINE: TELEPHONE: E-MAIL: WEBSITE:
PRIX ARS ELECTRONICA
Linz 09/4-10/9% 4/25/99 430732 6000 24218  info@ prixars.orf.at
Chicago INTERCOM
Chicago, IL  10/6-21/99 4/30/99 (312) 425-5400 filmfest@ suba.com
hitp/fwww.chicago.ddbn.com/filmiast/
CIMEMA JOVE
Valencia 06/19-26/99 4/30/99 34 96 3310592 or 3310650 cinemajove @ ivaj.gva.es
EAT MY SHORTS - JUST FOR LAUGHS
Montreal, Pg  07/15-25/99 5/1/99 www. hahaha.com
BTH BRISBANE INTERNATIONAL FILM FESTIVAL
Brisbana, Queensland 07/29 - 08/  513/89 +617 3220 0333 BRISFILM&THEHUB.COM.AU
THE NEW ZEALAND FILM FESTIVAL
Wellington 07/29-08/8/99 5/13/99 64 4 385 0162 enzedff@actriv.gen.nz  hitpdwww.enzedff.co.nz
TORONTO INTERMATIONAL FILM FESTIVAL - FEATURE FILMS
Toronto, ON  09/9-18/99 5114/99 (416) 967-7371 tiffig @ torfilmiest.ca www.bell.cafimiest

4TH INTERNATIONAL FILM FESTIVAL “RIVIERES, TERROIRS ET CULTURES"
Ivry Sur Seine, Cedex  07/15-18/99  5/15/99
INTERNATIONAL FESTIVAL OF DOCUMENTARY FILMS ON PARKS (SONDRIO)
Via Delle Prese Sondrio 10/18-23/89  05/15/989 38/342/52.62.60 cdap@ provincia.so.it
hittp:fwww.provineia so.itcomunesondria
RHODE ISLAND INTERNATIONAL FILM FESTIVAL

Mewport, Ri  08/11-15/99 5/15/99 401 847 7590 flicksart @ aol.com www.eatinn.com/flickers
THE VANCOUVER QUEER FILM AND VIDEO FESTIVAL

Vancouver, Bc 08/5-15/39 51599 604 Bd4 1615 submit@outonscreen.com www.outonscraen.com
HOLLYWOOD FILM FESTIVAL

Beverly Hills, California 08/4-9/29 5/31/99 310 288 1882 awards @ hollywoodawards.com

www.hollywoodiimfestival.com
NEXTFRAME: UFVA'S TOURING FESTIVAL OF INTERNATIONAL STUDENT FILM & VIDED
Philadelphia, Pa 53199 215 923 3532 uiva®@vm.temple.edu

www.temple . edwnextirame
PHOTOPHOBIA FILM FESTIVAL

Hamifton, On  08&01/99 6/14/99 005 525 9257 photophaobia @hotmail.com
ANTIMATTER FESTIVAL OF UNDERGROUND SHORT FILM & VIDEO
Victoria, Be  08/17-26/99 6/30/85 250 385 3327 rogueart @islandnet.com

www.islandnet.com/shortcircuit
FIGUEIRA DA FOZ INTERNATIONAL FILM FESTIVAL

Lishoa 09/2-12/99 B/A0/85 1812623
SEMANA INTERNACIONAL DE CINE DE VALLADOLID
Valladolid 10/22-30/9% 630/99 983 305 FOO/T7/8B - 983 305899 - 983 302044  festvalladolid @ seminci.com

WWW.SemIinci.com
MANNHEIM-HEIDELBERG INTERMATIONAL FILM FESTIVAL

Mannhaim 10/8-16/99 TI25/99 +49 (0) 621-102943 or 621-152316 www.mannheim-filmfestival.com
CABBAGETOWN FILM & VIDEO FESTIVAL
Toronto, ON - 02/08/99 a/1a/99 416 921 0857 www.oldcabbagetown.com

(Gusdelings and appiication foms for this kst of festivals are on Fe and avallable for pholocopying (10¢ 2 page) at the LIFT offica. As much as we'd ke ko, LIFT staff cannof kake the ma oot o fax lomms i
membars. Plaasa do ol ask, If your ane unafée o make f inla the LIFT affice. you mil have to cal the festial diracdly bo request an appéication fam
Thi 1595 edition of the AIVF Guids bo Intemational Film & Video: Festivals Is an invaluable resource for planning your feslival entries for the upcoming year. W's avallable of the office s an in-
house resource for afl LIFT members.



HOW CANM | GET MY VOLUNTEER
HOURS?

HERE ARE WAYS TO VOLUNTEER AT LIFT:
HOUR FOR HOUR:
Answer phones, elc. in office, Maonday - Friday, 10
- Bpm
Atiend Equipment Resource Meetings or wrile
feparts on specific equipmant
f particularty experienced in an area, members can
do special jobs in those skills — f.a. sign making,
carpeniry, key drop box, web design
Bartend, usher, elc. for Special Evenis
Conduct Phone Arounds where necessary.
Special at home jobs such as sorting postal codes
for the mailing. internet searches, library/booksiore
resparch,

DOUBLE HOURS:
Run grrands with your car, as we do nol reimburse
drivers for gas or parking,

ARRANGEMENTS:
Commitiees: 20 hrs, gramied allor dltending 3
maatings, with the understanding that the member
must attend lor the rest of the year,

Mowsletier

Programming

Special Events

Workshop Comm.
Write articles for the Newsleter (penarally 10-20
hrs., upon the discretion of the Newsletter Editor).
-Design posters for the Monthly Screening or other
events, such as wksp. brochures (genarally 10-20
hrs., upon the discretion of the Membership
Coordinator),
+if particularily experienced in an area. members
can leach workshops (generally 20 hrs.
on the length of the warkshap, upon the discretion
of the Technical Coordinators),
-3 hrs. granted for screening your work al the
Manthly Screening.
Give Deanna a call at the Office to arrange your
voluniser hours. S88-5444,

VOLUNTEER HOURS FOR SCREENING FILMS
— A reminder that LIFT Members receive 5 volun-
teer hours for screening their works in the MONTH-
LY SCREENING, For more info, or submissions
call Deanna,

LIFT'S ORIENTATION: There will be oremtation
sessions for non members and members who
rumﬂmwadimwmhmm's
faciities and resources. Next dales: Wednesday
Apdl 21, May 19, & June 16. Call the office o
resenve a spol.

Join the NEWSLETTER COMMITTEE: il you are
intarasted in the direction of LIFT's Newslatter
Mambers receive 20 vol. hrs for commitiee service,

Call Daanna at the office tc RSYP, Upcoming meat-
ings (6:15pm @LIFT): Tues. May 4, & June B,

LOOKING FOR VIDED TAPES FOR A NEW LIFT
LIBRARY OF MEMBERS FILMS — The goal for
the new Bbrary is 1o: 1. ceate & menines for the
Programming Committee to view new and past
works of LIFT members; 2. lo establish another
means of presenting LIFT members’ films 1o the
membership. Members of the co-op would be able
1o view VHS dubbed films. Your works will not leave
the premises. If you are interested in donating a
copy of your work call Deanna @ 585-6444. LIFT
will nol lend'screen members films to non-mem-
bers, nor does it infend i attempt any means of
distribution.

LIFT'S PROGRAMMING COMMITTEE is Ioaking
for new members! Locking for a way to make up
your valumeer hours? Commillee members
receive 20 vol. hours for commities service, Next
meetings are April 20, May 18, Juno 15, & July 20
(6:15pm @ Future’s Bacery on Queen). Call
Deanna 1o RSVP.

ITVS Announces New Funding Initiative Linking
Independent Producers and Local Public
Television Stations: The rew initiative will provide
incantive or malching maneys 1o partnerships
between public television siations and independent
producers. Funding amcunts will range from
$10.000 - $65,000 based on the station's in-kind
and oul-ol-pocket cash contribution fo the
production, in addition to ober funding tha pariner-
ship may have secured. The initiative will fund
regionally and culturally diverse projects. Programs
should stimulate civic discourse and break tradi-
tional molds of exploring complex cultural, political,
social or economic issues. For more Inlo call
415.356.6383 axt444 or visil their website @
<www.itvs org

DEADLINE: April 30,

CANADIAN REFLECTIONS EXPANDED: CBC's
venerable showcase for independent work, CAMA-
DIAN REFLECTIONS can now be found In a new,
late night timeslot, Sundays at 11:30 pm. For over
a quarter century, the procram has aired at 3pm
each Friday allernoon, a timeslol that has necessi-
tated some content and language restrictions. The
aoamonal late night timesial will enable Tara Eis,
wha programs the series, 1o purchase short works
for an exclusively adult sudience. CANADIAN
REFLECTIONS will still air on Friday atemoons
with a completaly different siate of shorts, For mare

info: P.O Box 500, St, A, Toronto, On M5W 1E6 ar
call {418) 205-3311.

IMAGE UNION: A PBS program, seeks Indie pro-
ducer's work of 27 minutes or less. Animation,
comedy, documentary. experimental, elc. Send
SASE to Jay Shefsky, Image Union, WTTW, 5400
N St-louis Ave. Chicago, IL 60625. Deadline:
ongaing.

FIRST PEQPLE MEDIA ARTS PILOT PRO-
GRAM: The Canada Council is offering Creative
Developmen! Grants and Production Grants for
First peoples arists. (Méfis, Inuit, Status or Non-
Status) for independent productions in fim . video,
audio or new media. For more inflo contact lan Resd
al 1-800-263-5588, extd252 or (613) 566-4414,
ext 4252, omail: <ian.reid @ canadacouncil.cas

THE EX-CHANGE PROJECT is currantly seaking
submissions for its 1999 screening, The project
began as a collaboration between lour artists in dif-
ferent countries. The project is an intormational
showcase of gapenmental film and video scroen-
ings and installations. The Ex-change plans to fea-
ture three day screenings in the following cities:
Toronto, Paris, Wellington, Johannesburg and
Capetown, Shanghal, Tel Aviv, New York, Boston,
San Francisco, Los Angeles, One distinguishing
featura of the Ex-change is its focus on axhibiting
both filmivideo and fimivideo installations togather
in public spaces. Submissions should be exper-
mental films, 16mm, 35mm or S8, and videos,
preferably NTSC but PAL i accepled. The Ex-
changa is not looking for dialogue heavy films. The
project will tour through summer and fall of 1899,
This means that a release print must be avallable
from May until November of 1998, For info. contact
lan-Palrick  McAllister, ph: 416.538.7073
<Cragymirror & hotmail coms

THE WTN FOUNDATION is solely funded by the
Woman's Television Metwork. The WTN foundation
is one of the most effective tools today for women
working in the media field. Aimed at woman with at
least 5 years experiance in broadeast, film, video or
multi-media, WTN endowmen! funds provide
financing to enable recipients to upgrade their skills
in the latest lechnologies. Another program, the
women's Technical Intemship, will pay potential
EMpOyers hall an apprenticeship’s salary for 6
months. For inlo:WTN at P.O Box 158, Station L
Winnipeg, MB, R3H 0Z5 tel: 1-800-575-7317, fan:
(204) T74-3227 email: <foundation@wtn.cas,
<www.win.cax DEADLINE: May 21,

THE BLACK STORY: The Black Film and Video
Network will be oflering a five day intensive screen-
writing workshop for Alrican-Canadian screenwrit-



Welcome new members

as of March 99:

Scott Albert
Ahmad Ashraf Abadi
Steve Bedernjak
Greg Bierbaum
Cait Cantillon
Jeannifer Chan
Mark Collings
Erin Curtin
Mario De Amaral
HMichelea Dugquot
Mylissa Falkner
Peter Fisher
Conor Forkan
Brian Gahan
Alexander Galant
Barry Gallant
Howard Hershorn
Lincoln Hosking
Pater Ivaskiv
Svietlana Jaklenec
Philip Jessup
Michasl Easaboski
Tanya A. Kellier
Gloria Kim
Jeffray Lubotta
Garry Maher
Scott Maudsley
Claudette Mayoe
Amy Mcconnell
Roy Mitchell
Joanna Moora
Evelyn Ostrowski
Taed Overton
Jason Pichonsky
Linda Pope
Kelly Proctor

Izabella Pruska-Oldehof

Mahamad Ragheb
Alyson Richards
Jeffrey Round
Anne Marie Scheffler
Janice Schulman
Jaramy Schultz
Michael Sealey
David Shuken
Jagon Smith
Faul Telford
Erinn Van Wynsberghe
Julie Venearus
Scott Walker
Allypon Welburn
Matthew West
Jonathan Williams
Jesgica wWise
Glen Wylie
Alison Zemell

CANADA COUNCIL
1 RDN 2R3 R5RA XENEN

Travel Grants

Anytima
Millennium Fund
TBA, call their office
Grants to Film/Video Artists
Movermber 1, 1999
Bell Broadecast and New Media Fund
977-8154
May 1, August 1, November 1, 1999

INDEPENDENT PRODUCTION
FUNC/COGECO FUND
977-B266
Cogeco Fund

July 15, Oct, 15, February 1, 2000
Independent Production Fund

April 15/89

CAMNADA TELEVISION AND CABLE
PRODUCTION FUND EQUITY INVESTMENT
PROGRAM
(514) 283-6363

started September 9, 1996

ONTARIO ARTS COUNCIL

961-1660

Artists’ Film and Video
Oclober 1, 1999

First Projects: Film & Video
January 25, 2000

NFB FILMMAKER ASSISTANCE PROGRAM
(FAP)
THE FAP PROGRAM IS NOW ONLY DIREGTED
TOWARDS NON-FICTION PROJECTS
973-3012

April 1, 1999

Bravo!FACT
591-7400
June 30, Sepl. 30, Dec. 15

ABORIGINAL FILMMAKER ASSISTANCE
PROGRAM
973-3012

an an ongoing basis, please call their
office lo confirm

CANADIAN INT'L DEVELOPMENT AGENCY
COMMUNICATIONS BRANCH
(B18) 997 1663

on an ongoing basis, please call their
office to canfirm

THE HAROLD GREENEERG FUND
956-5431

on an ongoing basis, please call their
office to confirm

TVONTARIO - THE VIEW FROM HERE
13-PART DOCUMENTARY STRAND
484-2972

on an ongoing basis, please call their

office 1o confirm =
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ers with scipls in development. Tha workehop will
be held May 14-18. The primary goal of this work-
shop i3 to provide hands on professional develop-
ment during five days of intensive instruction. For
more information contact Babs Hopkinson at
{416) 825-2407 email: <blvn@interiog.com>

WOMEN IN FILM FOUNDATION has $20,000
grants for famale fiimmakers. Contact: WIFF 64564
Sunsel Bivd. 800, Los Angeles. CA 90028
DEADLINE: angaing.

SNOW ON SNOW: Snow on Snow proposes an
original mi< of crealive video productions on the
theme of snow. projected on a screen made of
snow. All styles accepled on VHS or U-Matic PAL,
SECAM or NTSC formats, Running time is 5 min-
utes maxinum. Works can be submitted in any
language, bul sublitled in French. Only musical
videotapes will be accepted without subbiles.
Deadiing for submission is September 1999 but it
would appeaciated if you could send us your work
85 3000 as possible after winler 98-99. Address:
Bande video &t film: 541 St-Vallier Est, B.P2, G1K
3P9, Quebze, Ca, Tel: (418) 522-5561, Fax: (418)
522-4041, Emall: <labandevideo @ maduse.org>

THE BIT SCREEN: The Inlernat's movie theatra
s currently seeking submissions for late sum-
merfall 1899 screanings. Dubbed The Newesl
Wave® by the New York Times, The Blt Screen
streams short lilms, animations, videos and multi-
media piaces croated spacilically for the Internet.
The site reaches an audience of soveral millian
visilors from around the globe. For more info
emall <dnidmedia @acl.com> DEADLINE: ongo-
ng.

THE SUNDANCE INSTITUTE is searching for
cument cortact information on all fimmakers that
have screened their films al the Sundance Fim
Festival. As part of the newly farmed Sundance
Collection 3t UCLA, an archive dedicated to the
preservation and conservation ol independent
film, they are Irying to reach fiimmakers of shors,
docs, and leatures from past festivals. For further
informalion email; SUNUCLA®AOL.com or ph.:
(310) 2047902, fx; (310) 394-8353 clo The
Sundance Collnction,

THE PROJECT ON DEATH IN AMERICA: The
goal of trarstorming the culture and experience o
death in America is ambitious and requires atien-
fion to the forms ol expression by which illness
and death and the meanings they create take
shape. Incividuats working in the fields of tha
Pomnewilirs, B o wis, and Bw pedoming ans
arg ghving form through language and image o
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tgear &
méchgnatlons:

what ’s new with eguipment @ LIFT?

LIFT's JK Optical Printer has arrived!,
have the same rental rate as the Oxberry: $5/hour
tar full members and S10vhour for associate mem-
bers. The JK is a relativaly simple printer fo use
and requires less set up fime than the Oxbemy. The
JK allows users 1o print super & regular 8 to 16mm,
as well as 16mm to 16mm,

I wll

DIDYOU KNOW THAT... LIFT still offers free prac-
tice hours on ProTools, Tuesday's from 10 a.m. to
1pm., 1 p.m. o4 pm., ordpm. to6pm. Callio
make a booking.

Lots of members have been taking advantage of
the lowered hourly rate in the ProTools & Media
100 suites between the hours midnight and 8:00
a.m. The new rates are $7/hr for full members and
S14/hr for associale members

EQUIPMENT RESOURCE MEETING:
Membership feedback is cotically impodant for
determining the future of LIFT's equipment
resources.  We host regular meetings at which
members will have the opportunity to express their
views regarding the future of the equipment and
faciliies at LIFT. |f you are unable 1o attend the
meating, you areé encouraged 1o put your sugges-
tions in writing, and send them to Roberto or Lisa,
by fax, e-mail or Canada Fosl. This way they can
be presented 1o the group and discussed, LIFT
tries to take advantage of the expertisa in the mem-
bership by having interested members write shorl
reports aboul equipment that may be suitable for

-

the expariences surrcunding the end of life. The
Project on Death im America wishes to encourage
individuals in the fiterary, media, and fing arns as
well as the perlorming arts 10 use their crealiva
skills and insights to identify and convey meaning
in lacing illness, disability, and death; and lo
evoke and deepen our understanding of the
diverse metaphors that shape the sxperences of
suffering, dying, and bereavemenl. Thraa pro-
grams will ba funded. Applicants are invited to
submit proposals for projects in one of three pro-
gram  areas: One-Year Fellowships in the
Humanities; One-Year Fellowships in the Fine Arts
or Performing Arts; Two-Week Interdisciplinary
Institutes on the Cullure of Death in America,
Guidelines and application are available at:
<www.s0ros.orgfdeath/eligibility. him:

-----
e e amwemm—————
- e

LIFT, including fealures, funclionality, availability,
cost, efc. These repors are available 1o all mem-
bars. Wolunteer hours will be given for the time
spent at the meeting, plus addiional hours for any
research that is undertaken on behalf of the group.
Meetings will be held April 8, June 3, August 3,
Octaber 7 and December 2 at & p.m.

NEW STORE ITEMS: The LIFT “Store” is now car-
rying 35mm spiicing tape, super 8 splicing tape and
Exposed Film Tape. Call for prices,

Thanks 10 a generous domation by LIFT member
Gord Creelman, LIFT has a set of baby legs for the
100mm Satchler triped, Thanks Gord!

New members needed for the Millennium
Committee!

LIFT is interasted in applying for a Millznnium
Grant in which the funds would be disinbuted to the
membership to create films that celebrate the com-
ing millennivem. We need input from our member-
ship to create a successful proposal by the end of
April. If you're interested, contact Roberto about
the next meeling.

—

LIFT's orientation session will be on
Wednesday, May 19, 11:30 am. - 1:00
p.m. for members who haven't yet familiar-
ized themselves with the co-op. Call 588-
6444 for more info.

LIFT’s Aaton XTR Plus
find out more about it on pg. 12

pg>7
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THE ART OF INDEPENDEMNCE:
Web Sites That Educate
by Brian Gahan & Susana Mofinolo

On=line resources for independent film-
makers are toals of the trade which can help
us market, distribuile and screen our films.
Take full advantage of these sites by
remembering to do "Hyper Searches’, and
reading through archived articles.

http:fwww.playbackmag.com

Brunico Communications Inc. publish
FLAYBACK: CANADA'S BROADCAST AND
PRODUCTION JOURNAL — a bi-weakhy
newspaper cavaring featurs film, telavision,
commercial and corporata video production
and television broadeasting. The Events and
Calendar link offers al-a-glance schaduling
of industry events including festivals. confer-
ances, and workshops.

hitp:ifwenetelefilm.gc.ca

Do you hear the words ‘License Fee' or
‘Equity Investrment’ and star to get dizzy?
Canadian filmmakers fear no more. This site
will explain these terms and much mare, It
incdudes up to date market and festival list-
ings, Canadian Televsion Fund guidelines
and other funding source guidefines

http:ifiwweffa.ucalgary.cafifva

The Independent Film and Video
Alliance website posis Alllance news, job
postings, and calls for submissions. Includes
a full listing of and links to IFVA members
across Canada; the Alliance is a network of
artist cenfres (including LIFT) that promaote
the produciion andior distribulion of inde-
pendent media art.

httpiwww.afionline.orglcinemedia

With links 1o owver 1500 sites, this has
got to be the interet’s largest film and
media directory. Usaful results-oriented
hyper search, just type in the word ‘market-
ing" or ‘distribution’ and watch a wealth of
resourceful links come up!

httpzfwwnw.mehinch.com

MeMillan Binch is a full service,
Canadian based business [aw firm. The site
has links to various Web sites containing
Canadian legal, business, news media, and




WHO/WHAT APRIL 99
COMPILED BY ANNA-MARIA CASTRO CATRAIN

The Who/What column is compiled from information that you give us, so please pass on updates about your films to Anna-
Maria by phone (763-0428) or email (paula@interlog.com). As usual, LIFT filmmakers have been very busy, and we've got
Bven more news to report this issue because last issue's colimn was supplanted by the storyboard.

CONGRATULATIONS:

Belated congratulations to Genie nominges
ELizaBeETH YAKE, producer of 2 {ilms nomi-
nated in the Best Short Decumentary category
— bp (Pushing the Boundaries), directed by B
Nash, and Mémoir moire des souvenirs, direct-
ed by Lara Fitzgerald — and BRUCE
McDonALD, dJireciur, nominated for Best
Live-Action Shart for Elimination Dance.

EYE SPY
WITH MY LITTLE EYE:

LIFT fitmmakers have been gelting a lot of
coverage in Eye Magarine lately — check out
recent articles an productions by HOPE
THOMPSON (Swifch), CASSANDRA
NicoLaQU (Dead and Buried), and Ewola
Cinema (STEPHANIE AND MARK
MORGENSTERN, co-producers of Shooter),

PRE-PRODUCTION

JEEF STERNE is testing transier from video
to film and matting in-camera with cable
images for his 10 minute long drama/docu-
mentary Scrambled Porn, about pornography
scrambled on cable television, for which he
received a LIFT production grant. It will be
shot on colour Lémm,

PRODUCTION

STEVE SANGUEDOLCE is in production an
an hour long 1Témm pyperimental, hand-daval-
oped and hand-colourad film called fed. The
story follows three brothers through to adult-
hood.

MigUEL ROCHA is starting Taronto photog-
raphy of his feature Lost Heroes, which will be
shot on Superlé and mostly on location in
Portugal. It's a political romantic road movie
about a Portuguese-Canadian artist who
returns to Portugal to create a work celebrat-
ing the 25th Anniversary of the Portuguese
Revolution. He visits an old girliriend and they
run away and rediscover Portugal as history
catches up with them.

POSTING

Louis TAYLOR is in post on Esther, Baby
and Me, a comedy on culture, race and gender

that follows the filmmaker’s journey from the
time he discovers he is going to be a father, to
the year alter his chid's birth. Shot on 16, S8
and videa, it is both BEW and colour, 45 min-
utes lomg.

S10BHAN DEVINE is in post production,
editing the sound for Rage (16mm, 14 min.,
colour), o lilm about a woman, a rape victim
that is being intervieswed for the second time.
Siobhan’s short Breakfast with Gus, a comedy
about life with a cat, has been to 30 festivals
altogether, including The Gay & Lesbian Film
Festival in London, UK — inspiring Siobhan to
dub it "the little film that could.”

PauLa DEVONSHIRE, producer, and Bretl
Sullivan, director, are sound editing Six, a 10
min. dark comedy about 8 man's search for his
true identity. It was 510t on 16mm colour.

Johnnle Greyeyes

JORGE MANZANO is cutling his feature
film Johnnie Greyeyesin the yellow room at
LIFT. It was shot on colour Super 16, In this
80 minute long film, Jahnmie Greyeyes tells the
story of 2 native woman in prison.

Ruea NADDA is edting her Lémm film
Things feft unsaid, for which she received a
LIFT production grant. The 5 min. long film is
about an Arabic mother who takes her anger
out an her family. She s currently editing
another short film, Blue lurning gréy over you,
also shot on 16mm BEW, which is three short
films in one that make up a 10 minute long
narrative about unrequited love. Her films can
be seen at the Images Film Festival in April.

SUE GEORGIOU finished principal photog-
raphy and is in the process of editing a trailer
for her 16mm short The Light Fantastic on the
Media 100 at LIFT. It's a film about nuclear
family fetishes and facades.

JASON SUEDATH is in post-production of
his fitm Mes reves d'affe sont belles, shol on

16mm colour and approximately 12.5 minutes
lang.

IcGOR RADOS is editing Deja Vu, Deja Vu, 2
hall-hour drama written by CHRISTINA
BoTHWELL and directed by Igor, and hopes
to have a final print in a few months,

HoPE THOMPSON is doing the sound mix
for her film Switch, which was edited on the
Media 100 at LIFT. Shot on 16mm colour and
23 minutes long, the film is a 1949 meladrama
sl in Toronto which tells the story of o rela-
tionship between two lelephone operators. It
will be finished in a couple of months.

MARK MORGENSTERM, director, 15 in the
process of editing Shooter, a 15 min, short co-
produced by Wordsmith Creative (Denis
McGrath) and Ewala Cinema (Mark and
Stephanie Morgenstern) which was awarded
an OFDC Calling Card grant. Stephania
Morgenstern is also in the cast. The film was
chot in colour, on 35 cinemascope. A story
about three paparazzi and one intern waiting
for a politician and his mistress to emerge on
a hotel parking lot, this film is already acting
a5 a "calling card” for the filmmakers, involy-
ing the same cast and crew as their next film
Press'd (a leature-length project being devel-
oped alongside Remo Girlato through the
Canadian Film Centre Feature Film
Development Program).



ROBERTD ARIGAMELLO, LIFT's lechnical
co-ordinztor, finished Yesterday's Wine, a
found Tootage Super 8 and 8mm film com-
prised of old Hollywood horror (ilms, optically
printed onto 16mm BRW, Roberto is currently
editing the sound ta his 13 minute colour
16mm film Contrafacta, co-directed with Chris
Gehman. It is an experimental cut out anima-
tion film comprised of medieval imagery. Alsp
in post-p-oduction is Gesfure, 3 1omm expert-
mental narrative about a man who returns to
the city where he was born, co-directed with
Federico Idalgo. And finally, Roberto is in pre-
producticn of Shelter, a short 16mm found
footage film that examines Canada's identity
as we enter the new millennium,

ALiNA MARTIROS is in posi-production of
her 16mn colour film Snailfingers, digitally
culting the sound. The film was cul at LIFT. An
environmentally feminist film, Snailfingers
explores themes of interconnected-ness and
belonging. A poetic narrative offers glimpses
into the spiritual existence of Snaillingers, an
ancient Aboriginal water spirit, Alongside is
the secular drama chronicling a slice from the
lives of two new immigrant sisters from Iran.
The expested completion date of the film is
mid April 99,

ON THE SCREEN

ALLYSON MITCHELL has linished her 3
min, colour photocopy animation TV Bid Thes o

Me, for which she received a LIFT production
grant. The film was shat on 16mm and shows
how TV can really blow your brains out. She
also comoleted Candy Kisses, shot on 16mm in
colour, 2.5 min long. Candy Kisses 15 50 sweet
it makes you want to cry and tries to figure
oul why non-monagamy sucks so badly. Allyson
is curren;ly in the process of “sending them
around®,

The Light in Our Lizard Bellies

SARAH ABBOTT'S film The Light in Our
Lizard Bellies will premiere al the Oberhausen
Film Festval in Oberhausen, Germany, and is
also showing at Images in the opening night
pragram, It is a hand-processed, 8 min. lang

16mm B&W film, featurirg dancer Susanna
Hood. Through a single dancer, editing, and
effects in exposure caused by hand-
processing, it reflects the intensities that dis-
combobulate us as we gc through change and
face parts of ourselves previously denied or
unknown. Susanna Hood choreographed the
dance, which is a part of a bigger choreogra-
phy called *Four Ways of Approaching a Door®,
and also created the sound.

CHRISTY GARLAND'S film Blind Spat
recently returned from the Local Heroes
Festival, and is slated to screen at the Images
Festival and the Festival of Canadian Films at
Princeton University, US4, It's a 14 min. drama
starring Nadia Ross as the perpetrator of a
hit-and-run, shot on 16mm colour. Christy is

Blind Spot with Nadia Ross

currently writing a short experimental drama
Time Flies.

Tony ARNOLD is sending around his film
Do Something, which was shot on DV and cur-

renily exists on Beta SP “t's a silent film
{video) with music, shot in colour and 6:20
min. long. The music mix was dane in the Pro
Tools suite at LIFT. Tany is shooting another
short comedy in the summer.

Congratulations to DoOMINIQUE
CARDONA, whose film My Feminism was
invited to the Sydney Queer Mardi Gras Film
Festival. In addition, Belew The Bell (35mm,
13 min., colowr) was comaleted in collabora-
tion with the Ontario Film Development
Corporation's Calling Card Program, and pre-
miered at the Berlin Film Festival.

PauL LEE’S recently completad short The
Offering also premiered at the Berlin Film
Fastival, in the International Compatition sec-
tion, and is starting to do the festival rounds.
See Paul's report on the Berlin Festival in this
issue to get the scoop!

MiICHELLE MOHABEER"S Child-play had
its Canadian broadcast premiere on WTHN in

THE OFFERING

Janauary, and has also been purchased by
Unguote TV-DUTY (Philadelphia). Child-play has
screened at over 15 festivals to date, including
the Premiere Black Hollywood International
Film Festival in California, Women In The
Director's Chair in Chicago, and the 5an Juan
Cinemalest in Puerto Rico (where it was
awarded a Special Mention). Michelle wil be
presenting her film and a paper al Claremont
University in California. She is also currently
in pre-production on Under the Knife, a short
experimental narrative. Look for a profile of
Michelle in the book Film Faltales: Independant
Weomen Directors, edited by Judith M. Redding
and Yictoria A. Brownworth (Seal Press:
Sealtle, 1997).

PauLa TIBERIUS® 16mm short Busk, is
being aired on WTN starting in March. Itis a
comedy about a white French Canadian rapper
who is trying to make it on the streets of
Toronto's black neighborhood.

ANMETTE MANGAARD'S feature Fis Tale
Soup was shown at film festivals in India and

Whitehorse, and has aired on CityTV and WTHN.
It's the story about an older couple on the
verge of divorce who rent the upstairs apart-
ment to a young couple newly in love, and how
these two couples affect each other, Sheis
also putting together the financing for Steamy
Windows, a feature that she plans to shoot in
the fall,

WE WANT PICTURES FOR THIS
cOLUMN! IF YOU HAVE STILLS, ON
LOCATION SNAPS, IMAGES OF ANY
KIND, DROP THEM OFF (CLEARLY
LABELLED) AT THE LIFT OFFICE.

still fram Johnnie Greyeyes



Anmig Framer-Henry

Haather Rae

Gil Cardinal, Gail Maurice, Tanloo Cardmal,
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ver the course of its twenty-plus years of existence, the

Sundance has grown into a powerhouse of indie filmmak-
ing. In 1978 just eight independent films, of 26 solicited,
screened in the official competition — compared to the 1999
festival in which 114 feature films and 58 shorts screened over
the course of ten days, with 16 dramatic films and 16 documen-
taries fram the 1ISA in the main competition. The commercial
success of the festival is evidenl in its corporate sponsors, who
fill filmmakers’ courtesy bags with paraphernalia emblazoned
with corporate logos. Indie filmmakers are a market to be
exploited!

Yet for most of the indies screened at Sundance it is still an
uphill battle to secure theatrical distribution. Overcoming these
limitations in distribution is why Robert Redford and the
Sundance Institute created the Sundance Channel (on cable TV
reaching out to 14 million homes), as well as a joint venture with
aeneral Cinema Theatres to open Sundance Cinemas.

Festival president and founder Robert Redford attended both
the filmmaker's lunch and the Native reception, where he empha-
sized the independent vision of films screened at Sundance and,
on a business note, made allusions to the Sundance “buzz,”
referring to industry interest in a film. True, the festival is a big
market for independent productions, but it's also an opportunity
o meet the filmmakers who seek out their dreams on celluloid.
since 1981 the Sundance Institute has offered the Filmmakers
Lab and the Screenwriters Lab in order to develop and support
limmakers. It also recently established the Screenplay Reading
Series, the Compasers Lab and the Native American Lab,

With the broad and loose interpretation of “independent film
maker” as someone with an individual vision, Redford opened
the festival with the premiere of Robert Allman’s Cookie's
Fortune,

Sundance 1999 included a number of Canadian films,
Amangst them were Thom Fitzgerald's Beefcake, Manon Briand's
2 Seconds, Jim Sheddon's documentary Brakhage, and Claudia
Morgado's sexy short Sabor a mi. But the Canadian presence
was felt most in the Native Forum, where films made by Native
Canadian filmmakers dominated. Mative Canadian entries includ-
€d Gil Cardinal's Big Bear, the documentaries Singing Our Stories
ty Annie Frazier-Henry and Today is a Good Day: Remembering



ence it would prove to b

Chief Dan George, The Gift by Gary Farmer, and non-native direc-
tars' films Jake Darcus’ Silence, and my own shaort, City of
Dreams. In addition to the filmmakers attending the festival
were actors Tantoo Cardinal (who starred in three festival films)
and Big Bear co-star Gail Maurice.

Sundance's Native Program Director Heather Rae has played
an impaortant role in insuring the success of the Native Forum in
recent years. Programming for the festival is just one of her
roles — as pari of Sundance's Native Initiative, Heather has also
been involved in the production of feature films such as Chris
Eyre's and Sherman Alexis' ground breaking, first all Native
American production, Smoke Signals. Smoke Signals took home
both the Audience Award and the Filmmaker's Trophy at Sundance
in 1998. And closer to home, emerging out of the Sundance Labs
is Shirley Cheechoo's film Backroads, scheduled to commence
photography in April and financed by New York based producers
Offline. Offline produced Mark Levin's 1998 Grand Jury Prize win-
ner, Slam.

In conversations with Heather Rae, Heather spoke of the
Native filmmaking community, their successes as well as their tri-
als and tribulations. She referred to a thriving documentary
community, but acknowledged the lack of dramatic Native feature
film production. She emphasized the need for access to educa-
tion and professional development, so that Native writers, film-
makers, producers and actors have the opportunities prolession-
ally to develop their craft to the level of excellence that's needed
1o compete with the general community, and to get their projects
financed. "1 want to see an active feature filmmaking community
that's alive, vilal and happening ... I want to see the native film-
making community be able to produce feature films every year."
(Excerpted from an interview in ICE Magazine.)

The awards ceremony was opened by Documentary competi-
tion juror Annie Frazier-Henry (Sundance's first Native juror).
From the podium she joked: "It's been a grueling week — I've
slept with 252 filmmakers and I still haven't made a decision"
(referring to Sex the Annabel Chong Story, in which the porn star
had sex with 251 men in 10 hours). On a more serious note Annie
said, "Where 1 come from we always thank thosa whose ances-
tral lands we are in, and I would thank the Ute nation, after
whom the state of Utah is named.”




LIFT’S AATON XTR PLUS
THE CAMERA OF THE FUTURE!
TON
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Fnr those who don't know, Super-16 is a production-
only version of standard, single-perf 16mm film. The
camera uses what would normally be the optical sound area
of the film stock to record more picture information in a !
wide-sereen, 1.66:1 ratio. Because of this, the finished prod-
et cannot have an optical sound track, so the film must
gither be blown-up to 35mm, or transferred to video for fin-
ishing. A 35mm blow-up for a feature-length film will cost
you somewhere in the neighbourhood of $50,000.00.

There is also a place called Colorlab in Rockville
Maryland ((301) 770-2128) that will perform a Super-16 to
16mm blow-down. The finished 16mm print has optical
sound and appears in a letterboxed format. This sounds like
an excellent, and cheaper, aliernative to 4 35mm blow-up,
particularly if your film has not been picked up by a major
distributor,

Aaton cameras are the indirect descendents of Eclair's
NPR and ACL cameras. Eclair cameras were very popular in
the sixties and seventies, particularly among documentarians
(LIFT has an Eclair NPR, and it"s a wonderful, inexpensive
sync camera.) The Eclair, and now the Aaton, are perfectly
suited for hand-held filming. with great balunce and relative-
Iy low weight. LIFT"s Aaton weighs in at a mere 13 pounds
with an on-board battery and a loaded 400 foot magazine.
The XTR's 35mm sibling, the Aaton 35-111, has the same
basic design as the 16mm camera, and weighs inat an aston-
ishingly light 16 pounds,

e -
| bring all this up because | believe the Aaton’s low-
“'"'HIH mnd all-around areal dirxign make it a very “low-hbid-
get friendly” camera, and therefore very suited to LIFT pro-
ductions. When time and money are a concern, a versatile,
portable, light-weight camera can make a huge difference,
This will particularly help documentarians, but should help
all low-budget filmmakers by providing them with a camera
thai can casily be used in studio, or hand-held in the field

| worked with a Betacam recently. and even though they
are designed for hand-held shooting, a Betacam feels awk-
ward and heavy compared o the Aaton. Betacams even i
have those built-in shoulder pads which, you'd think would (S
make them comfortable to hold, but the camera always felt d
too heavy and too bulky, With its superior industrial design
(and admittedly higher price tag) an Aaton feels much bet-
ter, and of course can deliver incredible pictures, particular-
Iy in the Super-16 format.

For people interested in the latest trend of shooting on
digital video and transferring to 35mm, don't discount
Super-16 as an option. Obviously you'll have to have a ot
more money to shoot film, but the Aaton is extremely light-
weight, versatile. and can deliver incredible high-resolution
film images. An 800 fool magazing is also available for the
Aaton (although not from LIFT), for a full 22 minutes of
filming on one mag. Although digital camera technology is
very good, it's still at an interim stage in its development.
Current feature films shot digitally and transferred to 35mm
are going 1o look quite dated in o few years, when higher
resolution digital options become available. 1'd prefer to
stick to film until the options in digital have much higher
resolution.

The XTR Plus also has the capability to provide on-
board time code with Aaton’s Origin C time code device, for
a variety of syncing and post-production options. LIFT
doesn’t currently have an Origin C. but hopes to add one in




One of the newest and most exciting additions to the LIFT equipment arsenal is the Aaton XTR
oG m and Super-16mm filming. The switch between 16 and Super-16 can be made in a few
minutes, but so far all LIFT productions have used it in Super-16 mode.

Uber-kamera Voman Lisa Elayes

the future, particularly if members express an interest in the
technology.

The Origin C plugs into the time-code sockel of the
camera, and allows for automated syncing between the cam-

Bera and any time-code based device. The camera physically
burns the time code omto the negative while the film is
being exposed. The time-code numbers appear visually on
the edge of the negative next 1o the edge code numbers;
this means easy syncing 1o a time code Nagra or DAT
recorder. During transfer of the nezative o video, the audio
can be automatically syaced to the picture because of the
matching time-code. And because the matching time-codes
are generated awomatically, no slate is required when using
the Origin C.

In the higher budget world of feature-film production,
this has meant that projected 35mm rushes can be synced to
audio material on a Macintosh runming Pro Tools digital
audio software, An addition 1o the film projector can read
the AstonCode as the projector runs, and the Pro Tools sys-
tem can chase and sync (o this code, giving you 35mm
rushes with perfectly synced digital sound, Previously, all
sound had 1o be transferred to 35mm mag Tor rushes 1o be
screened with audio.

|.:||'I'r-'|.:ﬂq'r.1 Aatoa

But back 1o reality. Even without the Origin C, there
are still a multitude of options for working with the Aaton
and Super-1LIFT s Super-16 capable Intercine flatbed, and
syne the rushes on mag the old-fashioned way. This some-
times seems like an archaic thing to do in this digital age.
but this system has worked since practically the dawn of
cinema, so don’t discount it automatically. If you prefer 1o
cut digitally, vou can transfer the negative to video and cut
on the Media 100 for either a film or video finish. During
the video transfer the keycode numbers on the edge of the
film can be read onto the tape and vsed later as a reference
for the neg cutter. The rushes can be synced on the Media
100 or in the Pro Tools room without too much difficulty.

While | have never used the Aaton myself to make a
film, I'm dying for the opportunity. | have always been a
fan of the Eclair NPR. and the Aaton is like the perfected
version of that camera. [t's small and lightweight, but
when matehed with ever-improving 16mm film stocks and
the Super-16 option, it's a powerful image-making
machine. Time to get to work on that seript I've been
putting off...
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RiNG! RING! Gel ready to drool
cinephiles! Il what I just previewed 15 any indica-
tion of the quality of films at this year's Images
Fest, you'll be salivating like Pavlov's dog, Forget
genre, leave identity politics at the door — this
festival's gol better things o talk about. With pro-
gramme ttles such as Corporal Punishment, Ecce
Homo, Drawn and Quartered, and Civil Eruplions,
we're gelting lo the good stuff. There's éven one
called Amimal Charm where a programme dis-
claimer reads, "Mo wacky animal babies here —
wall, mayhe ane onr bwen ™ Tve nover vel been to a

- lestival that showcases the latest in cinematic bes-
bary.

It ain't easy, breaking new ground year
after year. It's hard to recancile a festival's
maturing into an institulion while maintaining
the vitality which made « <o ground breaking
in the first place. Yet Images only flaunts its
stamina, becoming more imperative. No mean
feat, considering the epdemic of copycat
shows looming large in the rearview. 50 how
does the Images Festival perennially deliver
the goods without seeming staid and farmula-
ic? Its success lies in the festival's mandate
of community involvement, laking programming
risks, and in the leaderihip. That tradition
continues in the 99 line up.

I'm at the festival office to see execulive
director Deirdre Logue, She introduces me to
this year's programmer Kathleen Smith
Kathleen séts me up with some tapes Lo pre-
view, all of which are works by local lilmmak-
ers. 5o 1 head to my friend Phil's to walch
some movies and pop SOMEe COMm.

The first hilm in the YCR had to be the one 1
was most eager to finally see — LiSA
HAYES' Woirenr Are Kol Little Men. The Larne
Green style narration ¢otl my first laugh. The
deadpan delwery makes it seem as il Lorne's
out observing women | ke they were specimens
or wild things an the Savannah. 1 nearly spit
out some popcorn laughing at Allyson Mitchell
rotating on a platform like a vintage convert-
ible. Appropriating a falety manual from the
all's, Hayes' lllm is a sibveérsive satire ol soci-
ely's view af women's work. It's a film avery
girl should see

Mext, [ pop in CAROLYNME HEW'S
Swell, The infused colour and somber sound
It's @ mysterious, cryplic

work, a2s a lot of images are obscured, and the
hand tinted look gives the film a rich texture that
[ felt quite viscerally. Hew has cut together
startling images of the body in strange configu-
rations and contortions: the one foremast in my
mind is of 3 person piling heavy rocks on her
stomach. Hew seems interested in bodily dis-
comfort and sell-induced strain,

A definite winner this year is Desiroying
Angel by PHIL HOFFMAN and WAYNE
SALAZAR (and not just because it made me
cry). Focusing on living with iliness and disease,
Destroying Angel examines the mind/body rela-
tionship. In one wrenching scene, Salazar
sounds off his pharmaceutical battalion for the
camera, his solace and frailty exposed as he cat-
slogues holtle after bottle. Jump cuts lo a
kitchen sceng where Salazar and Marion
McMahon cook together are quite jarring, taking
mea by surprise, as does the accompanying text.
The lilm manages to artfully and sensitively
weave the threads of both Salazar’s and
McMahon's experiences with illness. [t touches
on the psychology of memory and disease, asking
"When we revisil the past, what do we unleash?™
Ultimately, the lilm's greatest strength is in the
filmmaker's narration of his own experience.

DawnN WILKINSON'S [nstant Dread will
surely raise some hairs at this year's festival.
The glossy *Big picture! Big sound!® guality of
the film alone made it stand out from the others.
The film is about the commodification of irie
Caribbean culture, in which dreads function as
fashion trend as opposed bo cultural exprossion.
The parody is clever and the issue treated with
much homor,

A hidden, unlikely gem of the local pack is
MNicoLe Cuumng's tefefunk & (in the Age of
Anxiety programme). The black and white film
fallows a group of teen myllins thowgh lunk and
sexual disillusionment. [t's not so much about
sexual identity as it is about finding someone to
be with. Most characters chain-smoke and talk
aboul now much they need a smoke — revealing
the cultural significance of cigarettes in teenage-
dom. It's a wery charming lilm that takes a lot of
risks, qualities the Images Festival loves

It's hard to preview a festival boasting such
a diversaty of works., Needless to say, it'll be
quite an inferno of ideas and varying filmmaking
practices. After checking the rest of the festival
oul, I'll be back in the nex! issue with a wrap
report.
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Il took me nearly four years to raise
the money for my 10-minute film,
The Offering, and anather vear 1o shool
andd edit the film. Thanks to the support
from the funding agencies (including a
S1.000 co-production grant from LIFT)
amd from my very dedicated crew {most of
whom worked for free or next to nothing},
Lwas able to realize my vision of making
a film that incorporated the four seasons
into the film's minimalist drama — o form
that has impressed me ever since [
watched old Japanese films as a child. At
the end of the five years it took to com-
plete this film, I'was exhavsted and totally
over the budget. and had to deal with the
sudden notification of cancellation of the
last instalment of my Diversi Film &
Video Grant.
muke sure that the film got the best pre-

But 1 was determined 1o

miere possible, so that it could he
launched successfully.

On October 29, 1998, 1 sent my 35mm
release print of The Offering o the 49th
Berlin International Film Festival
(February 10-21, 1999} for selection,
Ranked behind Cannes and ahead of
Venice s the world's second largest film
festival, the Berlinale has been more
friendly to Canadian independent filmmak-
ers (especially low-budget short films)
than Cannes and Venice. A number of
LIFT members have had their waork
sereened there, including Michelle
Mohabeer's Exposure. Gariné Torossian's
Crirl From Monsh and My Qwn Obsession,
and my {irst film Thick Lips Thin Lips.

On December 200, the Panorama section
of the festival e-mailed me 1o tell me that
they liked the film very much. that without
Question they would like to screen the film
in their section, but that they had also pu
the film on a waiting list for the
International Competition section of - the
festival. Panorama is the non-competitive
section of the festival that is extremely
friendly towards gay and lesbian-themed

films, 16mm films and lbw-budgel indepen-
dent short and feature films. All of the
above-mentioned films by LIFT members
sereencd in Panorama. The International
Competition screens only ten-short films
and between ten 1o Nilteen feature films cach
vear. all of which must bein 35mm or
T0mim, and they must be world premieres.

On January 7, Panorama faxed me the
official invitation, again stating that my film
was still on held for International
Competition. and that the short films for
International Compeniion would not be con-
firmed wntil after January 21 (when all the
feature films in Competition had been
invited and the shorts on hold could then be
matched with an appropriate feature). With
the Berlin premicre assured, 1 spent the next
two weeks madly sending entry forms and
preview tapes taall the March, April and
May fesuvals, as the submission deadlines
for most of these festivals were approaching
quickly.

Then on January 20, the fax came from
Berlin to confirm that my film had been
selected for International Competition, It
wits the only Asian-themed short film in
Competition. and also the only gay-themed
short film and the only Canadian short film
in Competition. In fact, it was the only
non-European short film in Competition,
Telefilm C
tien, as.it meant that Canada had three films

anada was elzted about the selec-

in International Competition (1he other two
were new features — David Cronenberg’s
eXistend, and Lea Pool's Emporce-Maoi).
The Telefilm Canada Festivals Bureau and
the Canada Couneil coniributed towards my
travel budget to ensure that I would be there
to present the premicre screening in person,
und the festival offered me hotel accomoda-
tion. It was all very exciting but surreil, as
if [ was watching a film about someone
else's hife,

On February 12, 1 leflt for Berling The
pline was nol even half full but somehow
the airling still upgraded me o business
class. They have done this with me in the

pust, and [ have never opened my big
mouth and asked them for the reason
behind the upgrade. As curious as I was
about whatever motivated them repeated-
ly to'such a gencrous gesture, [ was just
going to shut up and enjoy the flight. [t
was guile a treal for someone in finan-
cial ruin for a 10-minute film that took
five yvears 1o make.

On arrival at Berlin's Tegel Airport 1
was grected by Dieter, my personal
assistant (surprise #1) for the duration of
my stay at the festival. who led me out-
side o a brand new silver Mercedes-
Benz limo (surprise #2) and introduced
me o my chauffeur (surprise #3). [ was
informed that I'would be driven in this
car to all official evenls. such-as the
official screening of my film and the
press conference for my film (surprise
#4), A press conference for a [0-minute
film?? Thankfully not many journalists
came to the press conference (which
really was just for my film). A few
fuestions and a few snapshots later. |
was released from the ordeal. | hate
talking about my own films. At the end
of the press conference Dieter informed
me thiat there were quite o few kids wait-
ing for my autograph outside. Kids??
He nodded and shrugged. And Kids they
were (surprise #5)...maybe nol even ten
vears old. 1 asked them if they had the
right person.....ja. ja..do bist Paul Lee,
ja? Did they know what my film was
about? I signed the autographs for them
anyway, justso that they didn't have to
leave empty-handed, but 1 had the sneak-
ing suspicion that they thought they were
getting an autograph from Bruce Lee.
Those poor kids!!

It was such a relief (o run into my
friends and fellow LIFT members
Domimique Cardona and Laurie Colbert,
who were at the festival in the Panorama
section with the world premaere of their
new short deama Below The Belt. After
a quick meal of inexpensive Turkish
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fast-food (doner kebabs are everywhere)
with Laurie and Dominigue, | made a
hasty retreat to my hotel. Even with the
enjoyable flight, T was still jet-lagged
from not sleeping for two days. 1 would
need some sleep to prepare me for the
official premiere screening the next day.
At dam | woke up shivering, unaware that
the hotel habitually twmms down its heat-
ing from 3am (o Tam every morming (o
conserve energy while their guests are
asleep (surprise #6). 1 tried 1o take a
shower io warm up. but there was no hoi
water either (surprise #7). The front desk
clerk looked at me helplessly as |
inguired about warmer possibilitics. He
was oo busy chain-smoking, huddled
heside his poriable heater.

[t was February 14 and it was
Valentine's Day and it was the day of the
premiere screening of The Offering. 1
had barely slept in three days, and 1 was
just praying that there would be no more
surprises that day. All 1 wanted 1o do
was 1o get through the day in one piece,
and try to re-hook my flight so [ could
return home sooner. Antonin Lhotsky,
my DOP for The Offering, was coming in

from Prague to Berlin for the day just 1o
attend the premiere screening, Thankfully
the day passed without more surprises, and
the nice people at the airline office re-
booked my ticket, [ spent the afternoon
iying up loose ends at the festival headquar-
ters and doing a few more press intervicws
1o fulfill my obligations o the festival,
After a leisurely dinner with Antonin,
Laurie and Dominique, we strolled across
the street to the Zoo-Palast Theater, where
all International Competition screenings
ook place. Dieter hod originally wanted to
pick me up in the limo at the restaurani
across the sireet and then drive around the
block just to drop me off ai the red carpet ai
the theatre. By then | was way oo tired to
be polite, and [ flatly refused. Why all the
fuss when the theaire was just sieps away
from the restaurant? As an unwilling com-
promise he asked me to please follow festi-
val protocol for Competition directors and
enter the theatre on the red carpet (all
fenced up with onlookers hanging off both
sides, snapping photos of anyone walking up
that red carpet). I reluciantly agreed, and
Antonin and 1 proceeded o the red carpet,
but the four huge uniformed security guards

at the entrance wouldn't let us through
(becavse we didn't arrive in a limo) — even
afier | showed my badge and told them that
I was there to present my film. Those poor
people taking snapshots of us must have
cursed us for wasting their film...we the
wannabes who pretended to be Competition
filmmakers by walking up the red carpet but
were refused entrance! We only managed to
squeeze by the guards when Dicter came o
the rescue.

The official screening went well, and
ithey presenied me and Antenin on the stage
after the film. I was relieved that my work
for the film was complete and that the film
had finally been launched. The five years it
took to make this film were such o long
journey. On my flight home I was not
upgraded again, but the airline had given me
a whole row of seais to myself, and | slept
right through the flight. 1 needed all the
rest 1 could get, for 1 was to refurn (o
Europe two weeks later to attend the film’s
sereening al the Tampere Imernational Short
Film Festival in Finland. Since my return
from Berlin the invitations have begun o
trickle in from other festivals, Now if |
could only find the encrgy and funding to
mauke my next film!

Lawrsnce Ten & Jason Chow in Panl Lee's The (hffering



BROADCAST MARKET GENRES

From a broadeaster's point of view there are three ways a short
film can be placed into a schedule:

I} As “interstitials™ or “filler” — short shorts (under 5 minutes)
usedd to fill eracks in the schedule.

2} In a “packaged shorts program™ — picces ranging from 30
seconds to 30 minutes, depending upon the show, and typically
placed along with other shons,

3} As a “one-off” (something which is not part of a series) —
typically for pieces in the 20-25 minute range as a stand-alone
“TV half-hour™,

Generally speaking, the shoner the film, the easier it is to sell.
Short shorts are easier to schedule and can be used as either inter-
stitials or in a packaged program. Broadeasters are also more will-
ing to take a risk on a short short,

Longer shorts (15-25 minutes) are the most difficult to place.
Broadcasters rarely run a short as a one-off (Bravo is one excep-
tion in Canada) and many of the packaged programs, such as
Shameless Shorts or Canadian Comedy Shorts, prefer them under
15 minutes (typical when the show is only 30 minutes total). I'm
told that longer shoris do better overseas where the approach to
programming slots is not so rigid,

TERMS OF A LICENSE:

You don't actually "sell” the film, you license it — giving the
buyer permission to copy it and to broadeast it. The most common
terms of a license are described below:

Exclusivity: The license will either be “exclusive” (no other
broadcaster in that territory can air the program during the exclu-
sive term) or “non-exclusive” (you can sell the same film 1o other
broadcasters in the same territory simultaneously). With shorts the
license is usually non-exclusive, but there are exceptions.

Territory: Territories tend to be divided on a country-by-country
basis. You can, for example, sell an exclusive license 1o someone
in Canada and simultancounsly sell it to the US and other territo-
ries without violating the tenns of the Canadian contract.

License Period: The license is for a fixed period of time, usnally
from one 1o four years,
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Number of Plays: The license will specify the number of plays the
broadeaster is permitted. It may be as low as two or as high as 999
(infinite).

The window: The first broadeaster to air your film has what's called o
“first window.” Subsequently you're looking at “second windows™,
“third windows™ and so on. Fees for a first window are usually higher
than for subsequent windows. In the world of shorts, broadeasters
rarely insist on a first window (and certainly don't pay extra for it), but
it happens (e.g. Canadian Reflections).

License Fees: Fees vary widely (and wildly) but are typically
expressed as dollars/minute. 1t also tends to be a one-time fee — you
get paid once and they gel 10 air it x times in y territory over # period
of iime.

In the world of shorts the terms are not usually negotiable, Fees tend to
be set and il your short is packaged with other shorts and ends up in
some broadeast-wheel, you're in no position to negotiate fewer plays or
a shorter license period because this would mess everything up,

TIPS FOR SUBMITTING:

1. Researching vour market

Make sure the buyer you are submitting 1o is suitable for your work,
For example, don’t send a serious doe to a comedy channel.

2, Researching your contact

It's important that your material get to the right person, otherwise it
could easily languish in oblivion. Any contact information in this arti-
cle is included with the confidence that it is correct as of the date of
publication, with a few exceptions as noted. Whenever you're unsure
you should call and inguire. You typically want the acquisitions or pro-
eramming department.

3. Submitting your tape

Unsolicited submissions are common, especially if they have an open
call. Submit a VHS preview tape only. When sending 1o other countries
make sure your tape is the nght format: NTSC, PAL or SECAM,

If you're unsure whether the broadeaster acquires shorts (or shorts like
yours), send o one-sheet: a briel deseription of the piece (synopsis,
eenre, length) and any other information you think will entice them to
request a preview,



Don’t bother with retum postage, even for unsolicited submis-
sions. Most broadcasters return tapes at their own expense. IT they
don't return your tape, so be it. Return postage may be more than
the replacement cost of the tape.

4. Following-up your submission

While it may take from 1-6 months for your tupe to be viewed,
you should follow-up with a call a few weeks later, simply 10
ensure it arrived safely and did indeed get to the right person.
(This isn't necessary if they acknowledge receipt — you know it's
in quewe.)

Follow-up every month or so. The importance of the follow-up
cannot be overstated. If you don’t do it they MaY assume Vo' e
not interested, Remember, they may buy all programming for the
entire station and you're only selling a few minutes. By following-
up once and a while you're tape is more likely 1o be viewed and
not Tost in the shuffle,

BROADCAST MARKETS

Note: A handful of the broadcast contacts below were sourced
when | worked for the OFDC last summer, but | was only inguir-
ing about dramas at that time. I've tagged a note 1o these sugsesi-
ing you call and inquire before submitting non-dramatic fare.

CANADA

NATIONAL AND REGIONAL BROADCASTERS
CANADIAN REFLECTIONS, CBC will look at all genres, up 1o
30 minutes. They only buy a 1st window and the license is exclu-
sive for the first year of a 3-year term. They pay about
S400/minute. Producer Kits are also available,

Traditionally they would only look st work suitable for the 3pm
Friday time-slot (i.e. no coarse language). However. they are now
airing on Sunday nights (11:30pm) as well and I've heard they run
a different slate of shorts at this time, and are therefore open to
more mature fare. If you're film is not suitable for a general audi-
ence inquire about this new evening lime-slot,

Contact: Tura Ellis, Program Development Executive, (Ph) 416-
205-7165. (Fx) 416-205-7107. PO Box 500, Stn A, Toronto, ON
MSW 1E6, E-mail: reflections @ toronto.che.ca

THE INDEPENDENT EYE is a one-hour packaged shorts pro-
gram airing on The Knowledge Network in BC and Saskatchewan
Com munications Network in Saskatchewan. They look at all gen-
res up to 30 minutes long. The terms are $3%minute for a 4-year
non-exclusive license. (Material from The Independent Eye is also
used as interstitials on both networks,)

Contact: (Knowledge Network) Judy Robertson, Screening
Officer, (Ph) 604-431-3224. (Fx) 604-431-3387. 4355 Mathissi
Place, Burnaby BC V5G 458 E-mail: judyr@ola.be.ca

SASKATCHEWAN COMMUNICATIONS NETWORK, a
public broadcaster, acquires numerous interstitials (over and above
what they get from The Independent Eye — see above). Terms are
identical. Submissions should be suitable for general audiences.

Contact: Sunni Glaze, Saskatchewan Communications Network.
Acquisitions and Scheduling. (Ph) 306-787-0495. North Block,
2440 Broad Street, Regina SK S4P 3V7.

CFCF 12 is an English-language broadcaster in Montreal which
looks ot shorts.

Contact: Bill Merrill, VP of Programming, 514-273-6311. 405 rue
Ogilvy, Montreal, QC H3N | M4

TELEVISION QUATRE SAISONS (TQS) acquires short dra-
mas. They have to be dubbed into French. No subtitles. Inquire
before submiiting non-dramatic work.

Contact: Micheline Raymond (call 1o confirm), (Ph) 514-27]-
3535. (Fx) 514-495-7330. 405 rue Ogilvy, Montreal, QC H3IN
2Y4

TELE-QUEBEC acquires short dramas. They prefer a French
dub, but sub-titles are acceptable if they really love it. Inguire
before subminting non-dramatic work,

Contact: Alain Ergas (call to confirm), (Ph) 514-521-2424. (Fx)
514-873-7739. 1000 rue Fullum, Montreal, QC H2K 3L7

SOCIETE RADIO-CANADA (SRC), the French language CBC
network, acquires interstitials and short dramas provided they have
been dubbed into French. Send o one-sheet before submitting,

Contact; Patricia Leclerc, (Ph) 514 597 6000, (Fx) 514 597 5551,
1400 boul Rene-Levesque est, Case Postale 6000, Montreal, Qc
H3C 3AR

SPECIALTY CHANNELS

BRAVO! acquires independent dramatic shorts over 15 minutes.
{For filler they tend to rely on the material produced through their
BravolFACT grant system. )

Contact: Bravo!: Diane Boechme, Manager Independent
Production. (Ph) 416-591-5757, (Fx) 416-591-8497. 299 Queen
Street West, Toronto, ON M5V 275,

LE CANAL VIE, a new national French-language specialty chan-
nel, does not currently air shorts but is researching the possibility
of a spot for their 1999-2000 season. Films should relate to issucs
of health or interpersonal relations. Inquire before submitting.

Contact: John Kuyk. (Ph) 514-529-3233. 1717 boul Rene-
Levesque est, Ste 050, Montreal, QC H2L JES.

CANADIAN COMEDY SHORTS is a packaged program airing
on The Comedy Network, They are looking for funny shorts under
15 minutes. They don’t go for “concept humour” — they want
laughs throughout. They look at material on an ongoing basis. Nov
need to call. The license fee is $100/minute for two years, the first
year being exclusive. (They also use these shorts as interstitials
throughout the schedule).

Contact: Brent Haynes, Programming. (Ph) 416-299-2619. (Fx)
416-299-2653. Box 9, Stn O, Toronto ON M4A 2M9
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HISTORY TELEVISION may be approachable with the right
historical picce. Send a one-sheet.

Contact: Sydney Suissa, Programming and Acquisitions. (Ph) 416-
967-0022. (Fx) 416-967-6039, 121 Bloor Street East, Ste 200,
Toronto, On MAW IMS

MOVIE MAX acquires the occasional short provided it is ligh,
fast-paced, suitable for a mainstream audience, and between 12 -
15 minutes long. License fees are typically $100-300 for one or
two years non-exclusive,

Contact: Wendy MeGee, Dir of Programming. (Ph) 403-430-2800,
(Fx) 403-437-3188. 5324 Calgary Trail, Ste 200, Edmonton, AB
TGH 418

SUPER CHANNEL acquires the occasional short under the same
conditions as Moviemax i.e. light, fast-paced, between 12 and 15
minutes. Terms are similar.

Contact: Sandy Perkins, Dir of Programming. (Ph) 403-430-2800.
(Fx) 403-437-3188, 5324 Calgary Trail, Ste 220, Edmonton, AB
ToH 418

VISION TV acquires interstitials related to any of their 5 daily
themes: arts, roots of faith and culture, voices (minorities), stories
(film and imerviews), and international does and dramas, Yision
has supporied longer shors in the past {(mainly docs bul some
drama) with their Canadian Independent Film Showease, Inguire
first about the status of this program. License fees are in the neigh-
bourhood of 533/ minute for S-vears non-exclusive.

Contact: Lida Kalisz, Acquisitions. (Ph) 416-368-3194, (Fx) 416-
368-9774. 80 Bond Street, Toronto, ON M3B 1X2. E-mail:
visionty @ pathcom.com. Their web site is ol www. visiontv.ca

SHAMELESS SHORTS is a packaged program on WTN. They
acquire shorts of various genres, under 15 minvtes, with the condi-
tion that, at minimum, either the producer, director or wriler is a
woman. They tend to do most of their buying in the sumimer
maonths, License fees are about $65/minute for a 3-year non-exclu-
sIve term.

Contact: Liz Janzen, Acquisitions Manager. (Ph) 204-783-5116.
(Fx) 204-774-3227. 1661 Portage Avenwe, Suite 300, Winnipeg.
MB R3) 3T7 E-mail: Hanzen @ win.ca

UNITED STATES :

This list of ULS. broadeast opportunities is fairly comprehensive
and up-to-date, but by no means exhaustive. Although the number
and variety of US channels is dizzying, there are few established
markets for shorts. The ones listed below are vour best bets,

THE INDEPENDENT FILM CHANNEL acquires shors of all
lengths and genres. License fees range from USS500-2000 for a 2-
year non-exclusive term, with one exception: they won't accepl
anything that's already aired on rival Sundance Channel (see
below).

Contact: George Lentz, Acquisitions, 516-803-4514, 150
Crossways Park West, Woodbury, NY 11797, www.ifctv.com

THE SUNDANCE CHANNEL acquires all genres and lengths of
independent material, but they won't accept anything that’s
alresdy aired on rival Independent Film Channel (see above).

Contact: Mike Horowitz (call to confirm), Acquisitions, Showtime
Networks, 310-234-3281. 10880 Wilshire Blvd, Ste 1600, Los
Angeles, CA 90024, www.sundancechannel com

PUBLIC BROADCASTING SYSTEM (PBS) acquires o wide
range of material but are more interested in progrms linked as a
series rather than one-offs, The contact information below is for
their national office. They acknowledge receipt within 4 weeks.
The various PBS affiliates also buy independent of the national
office.

Contact: Paul Duff, Program Scheduling, (Ph) T03-739-5000. (Fx)
T03-739-5295. 1320 Braddock Place, Alexandria, VA 22314-1698.

COMEDY CENTRAL acquires comic shons. License terms vary.

Contact: Dennay Riley (call to confirm), Acquisitions, 212-T67-
8600. 1775 Broadway, New York, NY 10019

ENCORE is a premium movie channel with a six-theme multi-
plex-type of service. They acquire shorts related to the (ollowing
themes: love stories, weslerns, mysteries, true stories and drama,
and youth (8-16 year olds). Submissions should be at least 10-135
minutes. They pay a flat fee of USS500 for 2-years non-exclusive,
Send a letter and one-sheet.

Contact: Keenan Bolin (call to confirm), (Ph) 303-771-7700. (Fx)
303-741-3067. 5445 DTC Parkway, Suite 600, Englewood, CO
8011

THE SHORT LIST is a weckly showease of international short
film and video, all genres, 20 minute maximum. The program run:
on PBS in the US. and on Cable in Mexico. Terms are not that
great: USS100Vminute for 4 years exclusive,

Contdet: Jack Ofield, Executive Producer, 619-594-6902, 5500
Campanile Drive, Suite PSFA-325, San Diego, CA 92182-8266. E
mail: ofield@mail sdsuedu

IMAGE UNDON is a packaged shorts program on PBS in
Chicago, all genres up to 25 minutes. They pay USS25/minute for

4 plays over 3 years.

Contact: Jay Shefsky. Producer, (Ph) 773-583-5593. (Fx) 773-383
3046. 5400 North St Louis Avenue, Chicago, IL 606235-4698.
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INTERNATIONAL

This list of international broadeast opportunities is up-to-date but
by no means comprehensive. While this list may represent your
front-line opportunities, you should always keep your eyes open
for additional markets. Public broadcasters overseas, as with here
in Canada, arc often the best opportunities.

CHANNEL 4 in the UK. is a good market for all lengths and
genres. They acknowledge receipt within 4 weeks, (Tape format:
PAL)

Contact: Katy Thorogood, Film Buyer. (Ph) 44-171-306-8057.
(Fx) 44-171-306-8629. 124 Horseferry Rood, London UK. SWIP
2TX, E-muil assistant Jo Barker at JBorker @ chonneld.couk

CHANNEL 5 BROADCASTING in the UK. acquires short dra-
mus between 23 and 30 minutes, as well as interstitials under five
minutes, provided they are “popular and for a young profile audi-
ence.” Fax a one-sheet. (Tape format: PAL)

Contact: Jeff Ford, Acquisitions Controller. (Ph) 44-171-497-5225.
(Fx) 421-T111. 22 Long Acre, London, UK

YLE TV2 in Finland is a public broadcaster that has picked up a
number of local productions. Their license fee is $100US/minute
for 2 years, non-exclusive and they handle the language dubbing,
(Tape formar; PAL)

Contact: Timo Tuovinen, Head of Programme Acquisitions, 358-
31-335-6111. Tohlopinranta 31, FIN-33270, Tampere, Finland.

KUNSTKANAAL “ARTS CHANNEL™ supplies programming
io several Dutch arts channels. They are looking for “productions
that tie into cultural activities and the intermational state of the
ans."

Contuet; Mare Noyons, Programme Acquisitions, (Ph) 31-20-627-
14596, (Fx) 31-20:624-9368. PO Box 53066, Amsterdam 1007 Rb,
Metherlands. E-mail: kk @ antenna.nl

CANAL PLUS is often cited as a significant market for shorts but
that’s all | know. (Tape format: SECAM)

Contact: Brigitte Pardo, Short Program Buyer, (Ph) 33-1-4425-
T330. { Fx) 31-1-4425-T374. 85/89 Quai Andre Citroen, Paris
Cedex 15 75711, France

EAT CARPET is a packaged shorts program on Australian multi-
cultural public broadeaster SBS, They accept o wide variety of
genres, preferably under 15 minutes and they like to reward risk
takers! The license fee is about $100Cdn/minute. They acknowl-
edge receipt within 4 weeks.

Contact: Joy Toma, Executive Producer, 61-2-9430-3940. 14
Herbert Street, Artarmon, NSW 2064, Australia,

THE AUSTRALIAN BROADCAST CORPORATION (ABC)
acguires short dramas of varying lengihs,

Contact: Wendy Charell, ABC, Drama Department, 61-2-9950-
3170. 221 Pacific Highway, Tower Bldg, Tth Level. Gore Hill,
GIPO 9994, Sydney, NSW 2001, Australia

A NOTE ON FESTIVALS
AND MARKETING

The important festivals, from a marketing point of view, ane
those which focus exclusively on shorts and which also feature
“markets.” A market usually means thit all submissions, nol just
the official selections, are available in special screening rooms for
on-demand viewing, and they may publish a catalogue of the sub-
missions including comact information. This means:

= Any number of buyers will probably see your picce in the on-
demand screening room.

- If they don’t see it they will be taking the catalogue back to
their office and keep perusing, and you may still get a call weeks
after the festival with a request 1o see your tape.

= That catalogue will also find its way into the hands of buyers
who did not attend the festival, and you may get a call up 1o a year
later with a request 1o see your work,

Three Canadian festivals are devoted to shors and feature
sofne variation of the marketing theme: Local Heroes
( Edmonton/Winnipez), Yorkton (Saskatchewan), Toronto
Waorldwide Short Film Festival, | know of two festivals in
Germany which fulfill the same criteria: Oberhausen and
Hamburg.

I you can attend the festival this on-demand screening room
can be a great place to meet buyers, get immediate feedback and
pessibly show them other npes which were not submitted. 17 you
can’t attend these festivals, try to find out who is invited 1o be on
the panels, as most of the buyers will come from this group, and
send them some advance publicity drawing their attention 1o your
work. Follow-up after the festival,

When submitting to a festival with a market. good cover ar is
important, as it may be your main marketing tool. Also, put special
care into your short synopsis, as this is what will be printed in the
catalogue,

Rick Palidwor has sold short comedies to Canodian Reflections,

The Comedy Netwark, Air Canada, The Independent Eve, YLE in
Finland and The Short Lisi (.5, 1 He also has 39 arisfdoc shoris
Ufrom 3 different series) airing on SCN as interstinials.




PREVIEW OF THE 9TH INSIDE OUT FESTIVAL

BY WiNsTON XHUANG

(FORMALLY CHINESE UNTIL HIS PARENTS RE~NAMED HIM AFTER WATCHING WAY TO0 MUCH

Falling in love with your best frend
doesn't have to be painful, just make a
short film about it — the pain disappears
night away. The 1299 Inside Qut
Lesbian and Gay Film and Video
Festival of Toronto (May 20-30), will
teuch on Ihis and other themes that are
directed by, based on, or that feature
queer and queer-like image makers. |t
seems 1o be another promising year for
Inside Out as it continues to exhibit
impartant, challenging, and ultimately fun
works. From Internationally renowned
works to down-home-chicken-soup pro-
jects, the spectrum develops vanous per-
spectives of queer mentalities. Waorks
dealing with queer youth are a definite
standout this year.

Among the 23 programs this year,
one notable programme is Wish You
Were Queser. Those casual sleepovers
and intimate moments under a tree
smoking cigaretie after cigaretie can
have various undertones, made more
romantic through filmfvideo. Simon
Chang's Stanizy Beloved, a 16mm film
made in Hong Kong, is an exciting exam-
ple of how falling for your best friend
doesn’l have to leave you with a depress-
ing, suicidal aftertaste. Two ex-pat boys
living in Stanley (a district in Hong Kong)
are the best of friends. One has to leave
and finally expresses himsalf with an
easy kiss -- synch in a few jungle beats
and some nicely placed stop motion seg-
ments. Another international short, Too
Young, directed by Huang Mingzheng,

WESTERN TELEVISION)

tells the story of ambiguous homo-dom
between two unlikely friends revolving
around issues of death, friendship, scary
dreams and highway-kissing Buddhas. In
this programma, falling for someona who
i=n't queer was shown not as a series of
harrowing tales, but simply as individual-
ized reaclions in non-guaer environments.
And who wants happy endings anyway7?
Ha ha ha hee hee hee!

Once again, Sadie Benning's Flal Is
Beautiful makes an appearance in Toronto.
Benning's work shows pixelized realities
through images grained like a an etch-a-
sketch, narrated over playful visual depic-
tions of a lonely adolescence. Flat remem-
bers how hard it was to be a kid and how
great il is o be in a girl band. Don't see it
because a bunch of aged "professional”
gueer-curious artists say it's imporiant, see
it because it's pretty to look at and because
it will remind you that the storias of youth
tell more than the dramas of adulthood.
Catch Benning now befare she is indoctri-
nated into child-star status,

Ryan Murphy’s [ Hate My Voice, part
of this year's exceptional youth programme
Super Novas, provides for a wondarful
blend of arresting images and honest anxi-
eties, The questions “Who should | ba?”
and “What do others want me to be?” are
treated in patient image making and careful
narratives. The film quietly layers the voice
and matches exposures 1o seamlessly
evoke a sort of stream-like singular
thought, encased in a series of traumatic
moments. Other notable works to check out

| pg>21]

Jason Romilly, Spant

in the programme are the pastel-coloured
computer animated Up and Away With
Tha Mesps, by Mew York's Sarah
Donahue, and Nicale Chung's post-
punk felefunk 8.

Roy Mitchell (LIFT) premiaras his
most recent documentary work | Know A
Place, which takes a look back at quaer
developments in his home town of Sault
Sainte Marie. Mitchell follows his early
paths in gueer adolescence, parinered
with the burgeoning basement homo-
hops of his early years. Moving from his-
torical queer documentation (o one man's
stories of love lost, WWII, and the local
steel factory, Mitchell tells of how gueer
life can and most often does flourish in
small towns, without big brother city lead-
ing the way.

Michael Caines (LIFT), last year's
Inside Qut selection for best new emerg-
ing Toronto artist, brings a new wark,
Symptomatic. Longing for memory in the
pleasant grain of 16mm, Caines revisils
hiz past, one filled with details you
thought you had forgotten about the onea
you have always longed for.
Symplomatic is part of the Do You Want
To Know A Secret programme, along with
Jason Remilly’'s Spent (LIFT), Romilly's
short takes a look at an “undercover”
agent who blurs the lines between com-
placent reality and covert fantasy. Low
lighting done well.

Allyson Mitchell (LIFT) highlights the
Queeartoons animation program with two
new works: Tw OVd This To Me — televi-

cont. pg. 22
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sion eye candy (or brainsucker) depicted inventively using BAW and colour
slills, and Candy Kiss, co-lived and co-directed personal filmmaking in the
“sweeatest” sense of the word. Mitchell continues to develop her take on indie
imagamaking in a lo-fi, hi-fun, and progressively insightful manne:. Thank God
she has yet to be touched by those aforementioned aged professional "queer-
curious” arlists. Other notable animation works include the dark and learing
Manswear, and perennial favourites The Ambiguously Gay Duo with a new
instaliment.

It looks like another interesting year for Inside Out — due to a hyper dose
of various young filmfivideo makere who are technically fearless, who never for
get to eat their irull loops every morning, and whe know that introspection
doesn't always have to be synched with vielin solos or whispering voices.

Fresh new work! Uncut and good for the body!

Tickets go on sale May 3, 1999 @ Rogers Video (Yonge and Wellesley).
Programme dates will be available end of April. Website: http:/fwww.inside-
out.on.ca (up and running Mid-April). More info will be available by phone
416-925-XTRA x2229,

Nicole Chung Gl TTE:]

L oo

D. NIGHTINGALE & ASSOC.
LTD.:

FOR MORE INFO: (416) 656 - 3797
WEBSITE:HYFERLINK
hitp:ffwweinterlog.com/~debn

I5 PLEASED TO PRESENT:

Saturday April 17th/Sunday April
18th

GUERILLA FILMMAKING 101

Acclaimed 2 day boot camp, taught by Colin
Drunton, will show you the basics of making
a low-budget feature film, with guest speak-
ers, film clips and a 100 page Basic Training
binder. Cost: $289. In association with
Mainline Creative

Saturday April 24th

LIGHTS! CAMERA! MODEM!

GETTING WORK IN MULTI-MEDIA

With Bill Sweatman, Executive Producer of
MMSG, Canadais leading multimedia strate-
gy and development firm. This unigue 4
hour workshop reveals the many opportuni-
ties available to filmftv professionals. Cost:
$69. In associalion with MultiMediator,
Canada's Multimedia Guide

SATURDAY APRIL 24th

MARKET YOUR FILM/TY PROJECT ON
THE INTERNET

With Warren Coughlin & Bill Sweetman of
MMSG. This 3-hour workshop reveals the
many innovative and relatively affordable
ways 1o use the Internet to promote, pre-
miere, and even distribute your film or lele-
vision show. Cost: $69. In association with
MultiMediator - Canada's Mullimedia Guide,

MAY 29/30

Write THE HOT SCRIPT

with Elliot Grove of London's RAINDANCE
FILM SHOWCASE. This intensive 2 day
workshop explains how to apply proven sto-
rytelling techniques 1o your movie idea and
formulate a realistic career plan 1o writing
and selling your script. Cost; 5289




ommunity Calendar

Every Wednesday, 7 pm at the AGO, Cinematheque Ontario gresants “The Independents.” Fealuring works by Canadian artists

and film and videomakers working below the distribution radar,

April 11, at 9pm (10pm on the west coast), and for 12 weeks afterwards, Michael Moore's new TV show "The Awful Truth"
airs on Brave. I! you liked TV Mation, check this out! Michael takes on Ken Starr, megacorporations and milionnaires.

ee NMOW Magazine for listings or phone 968-3456 for information.

April 22 - May 1: It's Images! Time to see your fave LIFT-ers on screen, and check out wicked work that m? gets shown at this
festival. Advance tickets on sale April 12 - 21, Mon. to Sal. from 12 - 7 pm at 401 Richmond St. W., Ste. 448 (Richmond and
Spadina). Call 971-8505 for delails,

May 5 - 10: Hot Dogs! The festivals of docs has moved 1o a cool new downtown lacation, In bars along College Street and at the
Royal. See NOW Magazine for detalls. Phone: (416) 203-2155. Web: www.hotdocs.ca

May 7 at 7 pm: Trinity Square Video presents an Asian Heritage Month Screening, “Fresh Off the Boat™ and “Already Here,”
curated by Karen Kew and Tina Hahn. Al Trinity Square Video, 35 McCaul St. Call (416) 393-1332 for details,

May 20 - 30: The Inside Out Lesbian & Gay Film & Video Festival is al the brand spanking new Paramount Festival Hall
{Richmond and John). Advance tickels available al Rogers Video (Yonge & Wellesley) from May 3. More info by phonae (418) 925-
XTRA X2229. On the web: www.insideout.on.ca

June brings the lirst ever week-long Aboriginal Arts Festival to Toronto — walch for posters. The giant arls extravaganza will
feature poelry, music and films from Matives across Canada.

NEWSLETTER NOTICE BOARD:

The Newslelter accepts story ideas on an ongoing

Black and White negative muotion piciure

Im film, 35mm and 1émm formiats.
Call Giloma Walman

basis. Need volunteer hours? Want to write? el (416) <08-0070
Phoneftax LIFT or
e-mall Larissa at: fanburke @interlog.com — =
UPCOMING ISSUES SUPER 8 FOR SALE
Beaulieu 6008 Pro Super 8

May/June:
8mm Filmmaking
We are looking fer contributions from anyona working In regular
or super-3 for the May/June issua! Please contact Larissa al

camera
with 6 - 80mm Fl.4
Angenieux lens

24 Ips crystal
I LIFT or email anburke @ intédog.com 1000" Kodachrome 40 mgg
Article Deadline: May 7 Like new. Camera test film
News Deadline: May 12 available. 52000 MeaiorePFA Fim & Video 15 2 ful service J5mm,
Tbenm and Super 16mm Laboraiory offeding 24
July/August Elmo ST-1200 Super 8 ittty s ot e
Article Deadline: July 9 o s e ™ T
News Deadline: July 14 k X ol i’ W e i e o e ey o o 0

Mint condition S400 ute 3 s poul pendeChen s b e b

g ramihery Of lert ool ool Bt

' | Super 8 Sound Inc. 2 gang et e L
motorized editing bench PR P S 2 e
Wurker 5;|ZI|iC$r ol aales (egresaniatves al
Good Condition $200 ““'EM
For info.: David McCallum ——
111 Peter Sareet 900 Foos

PRICES FIRM - Delivered Tee: (416) 5900885 Fax: (41515537201

tel.: 613.389.1126 " TORONTO. OWTARID, CANADA MSW 211
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el isg froen the top right]: Carolymne Hew. Seell
Garind Trowssaau, The Pomegransts Tree, Sarsh Abboli,
The Light in aur Lirarn Baddes ith Sussnna Mood. Chrisfy
Chirting, Bt Soor | Masdia Aot Aubs Madds, Lails
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